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GIVE MEMBERS
WHAT THEY WANT
— A ROBUST
CAREER CENTER

Provide your members what
they've been asking for - resources
to help grow their career.

Did you know?

48% VS 26%

of Members only

find help with career advancement as an
important member benefit

Member priorities based on career stage

Early-career Mid-career
1 63% Training 57% Helping with career
advancement
2 629 HISIPINg with career 56% Training
3 61% Job opportunities 56% Code of ethics
4 59% Code of ethics 54% Job opportunities
5 58% Fueling growth of industry 54% Fueling growth of industry

Professional organizations are rated #1
for the best source for a quality job offer
by members.
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Member usage and interest in career help from organization
s bt 9%

72%
Job boare 74%
il el e T 75%
ey have 00yt the.Jochey ltimatly 74%
Career advice articles 76%

Career coaches to provide career guidance 68%

e e e e 69%

. Very interested . Somewhat interested

Invest in your members by giving
them the value they seek.
Findings from the 2023 Association Trends Study suggest an opportunity

for organizations to provide a greater breadth of career resources to
become a go-to career destination.
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REDEFINING
THE ASSOCIATION
EXPERIENCE

Opportunities to take the
Member Experience [MX]
from average to exceptional

Community Brands amplifies the impact of over 50,000 purpose-driven organizations in over 30
countries. Associations, nonprofits, and K-12 schools rely on our software and services to solve their
most critical challenges: engage the people they serve, simplify operations, and grow revenue. Built
with reliability at the core and strategically focused on events, education, careers, fundraising,
financials, and operations, our family of brands is bound by a common purpose to serve the
organizations that make our communities a better place to live. Learn more at
communitybrands.com and follow us on LLinkedIn and Facebook.

communitvbrands.com|

communitybrands

© 2023 Community Brands Intermediate, LLC. All rights reserved. Community Brands® and respective logos are
trademarks or registered trademarks of Community Brands Intermediate, LLC and its affiliates.


https://www.communitybrands.com/resource-library/whitepapers/2023-association-trends-study/
https://www.linkedin.com/company/communitybrands/
https://www.facebook.com/CommBrands
https://www.communitybrands.com

